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THE LOOK OF LUXURY

BV 6089

¥ DOLCE & GABBANA

Dolce & Gabbana is a luxury brand which draws inspiration
from the roots and the authentic values of its own DNA: Sicily,
sensuality and sartorial ability. Dolce & Gabbana’s essence lies
in its contrasting yet complementary features. The eyewear
collection is characterized by glamorous, unconventional
shapes, prestigious materials and sumptuous detailing.

¢
N
W,

DG2198

\

BV 1095

BVLGARI X

Bulgari, the great Italian jeweler and master of colored
gemstones of international fame, represents one of the most
exclusive brands in eyewear. Contemporary design, unique

styles and glamorous details are combined with superior quality.
This brand is positioned for the highest segment of eyewear as
jewelry, with luxury ltalian craftsmanship and bold style. Bulgari
eyewear features precious materials such as gold, gemstones and
Austrian crystals and is carefully crafted in timeless designs.
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¥ CELINE

This Spring/Summer 2018, Céline presents an eyewear collection
\X‘ produced entirely in Italy, crafted in iconic and essential designs,
S : for an elegant, understated look that’s also distinctively unique. All
, N styles feature exclusive combinations of colourful acetates, some
with mineral Barberini lenses, others with polarized lenses offering
UVB and UVA ray protection to ensure superior visual sharpness and
comfort. The collection includes vintage-inspired, timeless styles

revisited in new, contemporary versions with updated shapes that
range from sophisticated cat-eye to squared designs.
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PRADA X

Prada represents the best of Italian culture and tradition.

It is one of the most innovative, prestigious and widely
recognized brands in the fashion and luxury goods industries,
with a keen attention to details and new trends. The Prada
eyewear collection reflects this approach with unmistakable
style, refined elegance and uncompromising quality. The
Prada collection also includes the Prada Linea Rossa line,
which is inspired by the world of luxury sports to convey an
everyday casual yet sophisticated style. CL40019|
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DAILIES TOTAL(1)®

WATER GRADIENT CONTACT LENSES

Korean actress, Kang Sora
Alcon Vision Care Ambassador.

THE WORLD'S FIRST & ONLY
WATER GRADIENT CONTACT LENS DAILIES TOT ALG)

SILKY-SMOOTH SURFACE: Alcar L

Close to 100% water*** providing a lasting cushion
of moisture till the end-of the day'*.
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HIGH BREATHABILITY:

6X more breathable” than the leading daily disposable lens’.

*Ba:

Alcon A Novartis Rt I — " o : ' ARVO 2013. Exbstract 1614872. 3. Based on th fl
Y] eference: «ln . n - y. ARVO 2013. E-abstract 1614872. 3. Based on the ratio of lens
Division da 0.4.1Ina ) file, al fo ©2018 Novartis VDT177RP122018
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Four Nines’ Quality.

Our brand name, “999.9” refers to the quality
identification of pure gold.
As the name remind us, Four Nines always strive
towards perfection to reach to 1000.

“Perfection” is more than just producing high quality products.
Therefore, Four Nines places equal importance

on shop image and staffs’ skill level.

Please enjoy Four Nines quality through the experience we provide.



“Comfort” is one of the principal factor when choosing a frame.
We provide you with eyeglasses which can reduce stress when
wearing through design and function. Four Nines eyeglasses is
to be worn by wrapping them around your head instead of

hooking them behind your ears.

One of our distinctive parts, the “Gyaku-R hinge” releases
eyeglasses from stress and maintains the best shape that has
been built to fit your anatomical character. They are designed

to last long, sustaining its best comfort.

The best comfort to eyeglasses are achieved when they are
adjusted to each person’s facial anatomy. However, Four
Nines’ eyeglasses are designed with creative structure to reach
pure comfort easily. Therefore, a perfect fit can be offered to

each person without excessive adjustment.



THE FUTURE’S SO BRIGHT YOU GOTTA WEAR SHADES
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B-CLEAR
MODULATOR™ V3

ADJUSTABLE
NOSEPADS

ANTI-FOG

HYDRO /
OLEOPHOBIC

2BE SHARF

BOLT

Featuring an ultra-lightweight flexible frame with Thermogrip® temple tips
and adjustable nose pads, BOLT ensures high comfort and perfect fit. Our
exclusive Photochromic V3 Golf lens offer optical superiority and lightweight
characteristics of Clear precision optics, its hydrophobic outside and anti-fog
inside coatings keep your view moisture free.

It also features a finely tuned brown lens that highlights subtleties on the
course while lightening and darkening to adapt to your environment.

Photo Credits: ©Arnaud CHILDERIC B O L L E . C O M



SEE THE WORLD
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8. WV5TT51021C1 9. R7073562049 10. SFAWF34061C3 11. WV5TT51051C1 12. OAKSPOX80800458
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EMBRACE EVERY INCH OF YOUR WORLD
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Minimal head movements
within arm’s reach

Extended arm’s length vision



ICE CUBE

EYEWEAR

SCHC24S

The metal frame of this exclusive model, inspired by the High Jewellery collection, creates empty/full
effects on the upper section embellished with coloured zircons applied by hand.

SCHCI19S

Wide metal frame with treated profiles. Available in the version with lasered lenses featuring the
Imperiale pattern and hand-applied customised crystals.



JAGUAR EYEWEAR N

PERFECT SIGHT WITH JAGUAR SUNGLASSES

The JAGUAR Sunglasses combines the latest eyewear technology with interesting transfers of materials,
colours and designs in order to create unique, sporty sunglasses. But JAGUAR sunglasses do not only show a
perfect look, they also provide perfect protection: All frames are equipped with intelligent sun protective lenses
to ensure ideal vision in all situations - not just during the drive.

DESIGNED TO PERFORM
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Cosmetic Contact Lenses

) AN EYE-CONIC YOU

anted to give an instant touch
your look and style? Let's start
indow to your soul, where your
be a perfect way to make a
Step up your style with an
zzling colours from FreshKon®
)n cosmetic contact lens that

pecially design pattern and
efully picked to match your

13 colour choices, you can
> your own iconic look for
>od and occasions instantly.

Daily & Monthly Disposable Lens

Blushing Violet

UVBlockin g

V 4 l# Blooming Pink Gleaming Green

COSMETIC CONTACT
LENS BRAND

Misty Grey Groovy Green Perky Brown Hippie Chestnut Warm Hazel

SM C€ /@) Perfect Eyesight? Ei @ FreshKon® Malaysia
kit 0120 s www.freshkon.com



ENROUTE

ENVIRONMENTAL FACTORS INCLUDE:
DAY VERSUS NIGHT | WEATHER
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’ hr-,w-_ T ; VISUAL FUNCTION AND DRIVING
‘ﬁ{\.‘ = ) Younger drivers suffer

K_. i Foe from “night myopia

~ E v HID and LED lights affect the . .

Nl 7 - J ; . Older drivers' eyes have
‘:‘}I“ . Pupillary Light Responses (FLR). .I’ED :',I-"' reduced contrast and

Pupil dilation decreases the ability

! increased glare sensitivi
to recognise low contrast hazards g ty

Mare distortion of peripheral
vision, narrow field of views,
harder to see side-mirrors
and to focus fast across
distance for progressive
wearers

Reflections from lens surface 7
causes ghost images and are | a '
more noticeable at night

Frequently Asked Questions
11 ﬁru:l it hard to drive on rainy days.

PETTOrTanCE 5
5. Is EnRoute meant for driving only? May | wear it for my other
daily activities?
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LENS COMPARISON CHART FOR ENROUTE SINGLE VISION ENROUTE FOR SINGLE VISION AND PROGRESSIVE

CONTRAST REFINED
ENHANCER*® @ DRIVE VIEW

Comfartable vision High clarity and optical
when driving with accuracy in all gaze
an enhanced colour directions while driving

contrast perception
ULTRA-LOW
REFLECTION

Good clarity and
less reflection

Reduced visibility with improved visibility and Improved visibility, reduced

. d s i el glare from car lights
distracting glare reduced glare from car lights En Rl enla i can fraet

STANDARD LENS ENROUTE SINGLE VISION ENROUTE SINGLE VISION PRO GI[D

GLARE
FILTER

fatigue by
cantly cutting

out glare from oncoming
traffic or street lamps

Eye for detail
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Women’s Frames
In round, panto, rectangular, and
even cat-eye shapes, this new
collection is sure to complement
a wide variety of styles and face
shapes. As for color, the Lightec
collection most prominently fea-
tures subdued colors, without ne-
glecting brighter shades.

Réf. 30066 L
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Morel as d’_eaiddd to give the Lightec collection a new look. The new fall/winter
- campaign is intended to be modern and refined. Out with immaculate white
backgrounds; from now on, our models are posing in a muted blue environ-
ment, a carefully chosen color that recalls the technical and innovative realm

in which Lightec is evolving.

Men’s Frames

Two maijor trends are taking shape in the men’s
collection. On the one hand, we have frames
with a very sporty look in subdued colors, lightly
enhanced by vivid hues on the inside of the
temples. On the other hand, we offer on-trend
frames in retro shapes with bold color contrasts.



EYEWEAR MODEL - SHARKO06 BK

VO 5 ETIN

AT Ja

a

*A BATHING APE°®



HAPPENINGS + EVENTS
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VISION MAX-ED OUT

What happens when stylish shades and
spectacles eyewear conglomerate coincides
with affordable apparels? The result is a class
of casual chic. Focus Point presented its
summer collection in the recent runways of
STYLE at ONE at 1 Utama’s Fashion Week in
April.

Complemented with clothes from Max
Fashion which offers more than 3000 styles
under RM39 for womenswear, menswear or
children’s, footwear, bags and lingerie, the
wide selection of eyewear showcased caters
to everyone from all walks of life.

Special thanks:

max



MAKING (UP)
EYE CONTACT

Getting makeup in your eye is annoying. But
it could be worse with contact lens when
makeup stick to the lenses instead of flushing
right out. Follow these tips to keep your eyes
healthy, comfortable and feeling good:

EYECARE 101

like putting on moisturizer or makeup. And always wash

your hands thoroughly before touching your contacts, so
you won’t transfer any oils, creams or lotions to the lenses and
cause eye irritation

1 You should insert your contacts before you do anything else

lenses, so make sure your hands are clean and dry.
Dry your hands with a lint-free towel before handling
contact lenses. Tap water tends to contain tiny parasites called
Acanthamoeba that can be dangerous to the eyes, so do not
rinse or soak your contacts and contact lens case with tap water.

2 Any residue on your fingers may transfer on to the

dressing: Oil and water won’t mix, and your lenses will
attract the oil. Oil based makeup won’t hurt your eyes
but it may cause cloudy lenses which impacts the vision.

3 Stick with oil- free products. Think of it like salad

powder. But creams can irritate your eyes more if they
do make it into your eyes. Therefore, choose water-
based rather than oil-based creams.

1 Cream eye shadow is less likely to get in your eye than

opening your eyes.

Get daily disposable contact lens with enhanced material

such as Water Gradient Contact Lens. This innovative

design features a unique water gradient that delivers
more water where your eyes need it until the end of the day.
Daily lenses also minimize any deposits on the lens surface and
are more hygienic.

If you prefer powder, keep your eyes closed during
application. Then, brush off any excess powder before

Remember to use water- based eye makeup remover.

Be diligent about contact lens cleaning if you are not

using daily disposable contact lenses. Clean your

lenses with the multipurpose solution your optometrist
recommends. Place the contact lens on your palm, rinse with
solution before rubbing ea s in an outwards pattern for
15 to 20 seconds to di ime on the surface, rinse
again and then pla with fresh contact lens
solutions after eac s should be completely
submerged in th p-up” used solutions.

Remove your contacts before remove any eye makeup.
Being careful not to bump your contact lens into any makeup.

ntly — at least every 12
up, because over time
ct and then into your
ne way to tell if your
0, don’t share your eye
makeup ers.

By Cathryn Lee , Optometrist in Opulence One Utama



A feeling unlike anything

you have ever experienced




